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SECTION A (Compulsory)
QUESTION 1

a) Define adverting.                                          (5marks)
b) Explain Ten advertising tactics.                    (20marks)
c) Define the following advertising terms.

i) Authority
ii) Scarcity                        (5marks)

SECTION B (Attempt any TWO questions)
QUESTION 2

Describe what target audiences are in advertising.                            (20 marks)

QUESTION 3

Describe how you understand classical persuation in advertising.                            (20marks)

QUESTION 4

State and explain any four functions of an illustration in packaging.         (20 marks)

QUESTION 5

a) Describe six materials commonly used in packaging.                                             (12marks)
b) Diagrammatize a package of passion Juice name ‘PASINA’’ size A4        (8marks)
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