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INSTRUCTIONS:

— This paper consists of TWO Sections A & B.

— Section A is Compulsory.
— Answer any other Two questions in Section B.
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SECTION A (Compulsory)

QUESTION 1
a) Define the terms:
1)  Advertising (2marks)
i)  Marketing (2Zmarks)
iii)  Publicity (2marks)
iv)  Promotion (2Zmarks)
v)  Brand (2marks)
b) Outline FIVE objectives of Advertising. (10marks)
c) State the function of an Advertising Agency. (10marks)
SECTION B
QUESTION 2
a) Discuss the THREE structures of Advertising media. (15marks)
b) Explain the ways in which sales persons are Renumerated. (Smarks)
QUESTION 3
a) Discuss the relevance of public Relations to Advertising. (10marks)
b) Describe the FOUR ‘Ps’ of marketing. (10marks)
QUESTION 4
a) Discuss the ethical aspects for and against Advertising. (10marks)
b) Explain the effectiveness of Internet advertising. (10marks)
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