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— Section A is Compulsory.
— Answer any other Two questions in Section B.
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SECTION A (Compulsory)
QUESTION 1

a) With reference to the Mexican statement discuss the characteristics of Public relations. (15 marks)

b) Discuss the ethical issues that a PR Practitioner has to deal with during the conduct of his work.

(15 marks)
SECTION B (Attempt any TWO questions)
QUESTION 2
Distinguish between the professions of marketing and Public Relations. (20 marks)
QUESTION 3
Outline the various ways in which the publics of an organisation can be categorized. (20 marks)
QUESTION 4

The adage goes that image is everything. Explain the various types of image that an organisation can
have at any one time. (20 marks)
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