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INSTRUCTIONS:

 This paper consists of TWO Sections A & B.
 Section A is Compulsory.
 Answer any other TWO questions in Section B.
This paper consists of Two printed pages.

SECTION A (Compulsory)
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QUESTION 1 

a) In relation to any organisation of your choice, discuss at least any FIVE of their publics and how
they affect or are affected by the organization.      (15 marks)

b) Critically examine the qualities of a good PR practitioner.      (15 marks)

SECTION B (Answer any TWO questions)
QUESTION 2

Discuss the various components of PR in an organization.      (20 marks)

QUESTION 3

Discuss the different types of image that a company can have.      (20 marks)

QUESTION 4

Outline the various tools that can be used to communicate to an organizations public.      (20 marks)
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