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 Answer any other Two questions in Section B.
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SECTION A (Compulsory)
QUESTION 1 

a) Define Public Relations.        (2 marks)

b) Explain the following characteristics of PR:
i) Counseling management        (4 marks)

ii) Planning and research        (4 marks)

c) Giving examples explain the following elements related to PR planning:
i) Situation analysis        (5 marks)

ii) Media selection        (5 marks)
iii) Defining publics        (5 marks)

d) Differentiate between mirror image and corporate image.        (5 marks)

© 2013 – Technical University of Mombasa Page 1



SECTION B (Answer any Two Questions)
QUESTION 2

Explain the communication methods available to a PR officer working in a developing country. 
     (20 

marks)
QUESTION 3

Giving relevant examples, discuss the three P’s of crisis management.      (20 marks)

QUESTION 4

In relation to internal PR discuss:

a) Upwards communication.        (10 marks)

b) Sideways communication.      (10 marks)

QUESTION 5

You have been selected to organize Mr and Ms TUM 2014. Discuss at least FIVE important aspects to 
consider when planning the event.      (20 marks)
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