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The paper consists of SEVEN questions.
Answer any FIVE questions only.

All questions carry equal marks.
Cheating leads to disqualification.

Switch off mobile phone.
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Q.1 (a) Define the terminology “CORPORATE IDENTIFY”.

(b) Explain the purpose of corporate identify.

Q.2 Discuss FIVE (5) common bearers of corporate identify mark.

Q.3 Outline the ethics that govern a business.

Q.4 (a) [Mlustrate the composition of a calendar.

(b) Describe a visiting/business card.

Q.5 Describe the following terminologies:

(1) Corporate “Look”

(i) Corporate Signatures
(iif) Nomenclature

(iv) Government signage

Q.6 (a Explain the composition of a trademark.

(b) [Mlustrate the composition of a logo.

Q.7 Explain the use of the following in corporate I.D.

(i) Iconic logo-type

(ii) Lock up

(iii) Monogram

(iv) Pictogram

V) Seal

(vi Trade Dress

(vii) Word Mark

(viii) Typographic symbol
(ix) Mark

(x) Anagram.
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