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Question ONE 

a. Explain the dangers of using advertising agency in advertising and marketing organization products 
services.            (10marks) 

 

b. As a marketing manager of Technical University of Mombasa. Explain how you can use publicity to 
market the University.          (10 marks) 
    

c. Explain the factors that have lead to growth of marketing promotion in the recent years.(10marks) 
    

 

Question TWO 

a. Explain the factors that should be taken into account when setting the advertising budget.
 (10marks) 
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a. Explain the benefits of personal selling.       (10marks) 
 

 
Question THREE 

a. ABC Co. ltd cannot be able to meet the demands of its products. Should it continue advertising? 
Explain your reasons for yes or no.        (10 marks) 
 

b. Explain the dangers of running a sales promotional for too long.    (10marks) 
 
 

Question FOUR 

a. Explain the justification of regulation of advertising by the government.    (10marks) 
 

b. Discuss the key players in advertising.        (10marks) 
 

 

Question FIVE 

a. Advertising is the key that opens the doors of the consumers for the sales team. Discuss(10marks) 
 

b. Discuss the methods used for evaluating sales promotions.     (10marks) 
 

 


