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QUESTION ONE (30 MKS) COMPULSORY 

     

a) Explain the following terms as used in marketing 

i. Product Oriented         2mks 

ii. Customer Oriented         2mks 

iii. Value Oriented         2mks 

iv. Consumer Behavior         2mks 

v. Marketing Management        2mks 

b) Explain how marketing is science and an art        10mks 

c) Discuss cultural factors that affect consumer behavior     10mks 
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SECTION B: ATTEMPT ANY TWO QUESTIONS – 40 MARKS 

QUESTION TWO (20 MARKS) 

a) Discuss the factors used in analyzing marketing opportunities     10mks 

b) Describe the Importance of Marketing        10mks 

 

QUESTION THREE (20 MKS)          

a) Describe the benefit of market forecasting to marketing     8mks 

b) Explain the Tasks of Marketing Manager       10mks 

 

 

QUESTION FOUR (20 MKS) 

a) Describe the marketing management Philosophies      10mks 

b) Discuss the Macro-Environment factors affect marketing management   10mks 

 

QUESTION FIVE (20 MKS) 

a) Strategic planning is a process, describe its stages      10mks 

b) Explain the Importance of International marketing      10mks 

 

 


