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Instructions to Candidates 

You should have the following for this examination 

-Answer Booklet, examination pass and student ID 

This paper consists of TWO SECTION, SECTION “A” COMPLUSORY:  

ATTEMPT ALL THE QUESTIONS,  

SECTION “B” ATTEMPT ANY TWO QUESTIONS   Choose No questions. AttemptChoose instruction. 

Do not write on the question paper. 

 

SECTION A (ALL QUESTIONS ARE COMPULSORY) 

 

Question ONE 

Explain the following terminologies: 

    i. Press & Public relations 

    ii. Tele Marketing 

    iii. Direct Mail 

    iv. Display advertising 

     v.  Brochures & Leaflets 

     vi. “door-to-Door” adverts        12Marks  

Question TWO 

a. Highlight the growth of advertising        5Marks 

b. Outline the difference between advertising and marketing      5Marks 

c. Elaborate on the EIGHT differences between advertising and P.R   8Marks 

 

SECTION B (ATTEMPT ANY TWO QUESTIONS) 
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Question THREE      

Discuss the effectives social-cultural and international advertising    20Marks  

 

Question FOUR 

Describe the FIVE types of advertising agencies         20Marks  

 

Question FIVE 

Discuss the importance of social criticism to advertising       20Marks 

 


