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INSTRUCTIONS:

— This paper consists of TWO Sections A & B.
— Section A is Compulsory.
— Answer any other THREE questions in Section B.

This paper consists of Two printed pages.
SECTION A (Compulsory)
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QUESTION 1

a) Outline any SEVEN sales promotion techniques. (14 marks)
b) Explain the following terms:
i) Marketing form
ii) Sales promotion
iii) Broadcast media
Iv) Target audience (11 marks)

SECTION B (Answer any THREE questions)

QUESTION 2
a) Explain the difference between direct and indirect ‘Action Advertising’. (5 marks)
b) Outline any TWO factors that can affect the quality of an advert. (10 marks)
QUESTION 3
a) Outline FIVE major differences between ‘advertising’, and ‘sales promotion’. (10 marks)
b) Explain any THREE roles of advertising. (5 marks)
QUESTION 4
“Advertising can be effective only under certain conditions”. Identify and discuss these conditions.

(15 marks)
QUESTION 5
a) Explain the EIGHT “Ms” of advertising planning. (8 marks)
b) Explain “public relations” as a concept of advertising. (7 marks)
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