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INSTRUCTIONS TO CANDIDATES

You should have the following for this examination: Answer Booklet.
The paper is made up of TWO Sections A and B.
Section A is compulsory and carries 30 marks.

Answer any TWO questions from Section B, each carries 20 marks.
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SECTION A

Answer ALL questions in this section. (30 marks)

Q.1 (a) (i) List FOUR quantitative indicators of participation. (8 marks)
(i) Define participation as a means. (2 marks)
(b) (i) Define social action model as stated by Slocum and by
Kotler. (4 marks)
(ii) Outline the activities that take place in the exploratory stage
of induced social action model. (6 marks)
(c) (i) State the principle of community organization as held by
Warren. (4 marks)

(i) Describe any THREE techniques of identifying community
leaders. (6 marks)
SECTION B

Answer any TWO questions from this Section. (40 marks)

Q.2 (a) (i) Discuss the steps used in spontaneous social action
model. (8 marks)
(ii) Explain FOUR points to consider in choosing induced social
action model as a strategy in development. (12 marks)
Q.3 (a) Outline the factors that influence the communication of information
in the diffusion of innovations in a community. (12 marks)
(b) Briefly outline the period or life cycle of a group as a functional
unit of an organization. (8 marks)
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Q.4 Describe the following categories of methods used in promoting people’s

participation in community development programmes.

(a) Stakeholder Analysis (10 marks)
(b) Gender Analysis (10 marks)
Q.5 (a) Outline FIVE key operational issues in promoting participation. (10 marks)
(b) State what is meant by the following forms of strategies:
(i) Power strategy (2 marks)
(i) Self-help strategy (2 marks)
(iii) Communication strategy (2 marks)
(iv) Conflict strategy (2 marks)
(v) Consensus strategy (2 marks)
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