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QUESTION 1 (Compulsory) 

 

a) Explain the factors that marketers consider when selecting a channel of distribution.         (10 marks) 

 

b) Explain the benefits of a market research.             (10 marks) 

 

c) Discuss possible behaviours of a disappointed customer.          (10 marks) 

 

QUESTION 2 

 

a) Explain the role of marketing in a society.                  (10 marks) 

 

b) Explain the methods of monitoring performance of sales people.         (10 marks) 
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QUESTION 3 

 

a) Explain the buying process of industrial products.            (10 marks) 

 

b) Explain the contribution of ICT to marketing.           (10 marks) 

 

QUESTION 4 

 

a) Explain the reasons why many organizations have set up customer care desks in their premises.  

                (10 marks) 

 

b) Explain the steps taken by the Kenyan government to promote exports to foreign markets.  

                  (10 marks) 

QUESTION 5 

 

a) Explain the challenges faced when marketing in foreign markets.         (10 marks) 

 

b) Explain the benefits of market segmentation.            (10 marks) 

 


