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QUESTION 1 (Compulsory) 

 

a) What is the difference between personal selling and public relations?           (5 marks) 

 

b) Explain the Ps of the marketing mix.                 (10 marks) 

 

c) What role does print media play in communication?              (5 marks) 

 

d) Discuss the different elements of media.             (10 marks) 

 

QUESTION 2 

 

a) State and explain the Maslow’s hierarchy of needs in relation to consumer behaviour.      (10 marks) 

 

b) Discuss the factors that have contributed to globalization of businesses.        (10 marks) 
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QUESTION 3 

 

a) Discuss the different sections or elements of a marketing communication strategy.      (10 marks) 

 

b) State and explain the marketing communication process.          (10 marks) 

 

QUESTION 4 

 

a) What influences consumer choice in buying.             (10 marks) 

 

b) Explain THREE factors that have contributed to media selection.          (10 marks) 

 

QUESTION 5 

 

a) State and explain the psychology of marketing.             (10 marks) 

 

b) Discuss the theories of communication.             (10 marks) 

 


