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— This paper consists of TWO Sections A & B.
— Section A is Compulsory.

— Answer any other Two questions in Section B.
This paper consists of Two printed pages

SECTION A (Compulsory)
QUESTION 1

Distinguish PR from the following:

a) Advertising

b) Marketing

c) Salespromotion

d) Propaganda

e) Publicity (15 marks)
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QUESTION 2

a) Outlinethe FIVE specialized tasks of a PR Manager. (5 marks)
b) Describe any FIVE types of Public Relations images. (20 marks)
SECTION B (Answer any Two Questions)

QUESTION 3
Discuss the key medium used by any organization for communication purposes. (20 marks)
QUESTION 4
Discuss a pseudo event and the critical importances of this function in Technical University of Mombasa
(TUM). (20 marks)
QUESTION 5
a) Explain theimportance of ethicsin the practice of PR. (10 marks)
b) Explaintherole of P.R intodaysworld of the evolving characteristics. (10 marks)
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